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WHO IS OUR CUSTOMER?

  HOW ARE THEY JUDGING THEIR OWN SUCCESS?

What makes them fist pump the air?

WHAT DO THEY NEED? 

WHAT DECISIONS COULD THEY MAKE DIFFERENTLY? 

What gives them confidence to change?

WHAT WORLD ARE THEY LIVING IN? 

WHAT DOES THEIR ECHO CHAMBER TELL THEM?

How can we interrupt their assumptions? 

WHAT WOULD THEY ADVOCATE FOR? 

WHAT DO THEY CARE ABOUT ENOUGH TO CHAMPION?

How can we represent their truth?

WHAT ARE YOUR 
CUSTOMRER'S GAINS?

WANTS, NEEDS, HOPES & DREAMS

What value are they really looking for? 

WHAT ARE YOUR 
CUSTOMER'S PAINS?

FEARS, INSECURITIES, THREATS, FRUSTRATIONS
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